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incentives serve as a powerful
motivator. The prospect of receiving
financial rewards encourages
individuals to take specific actions,

l Concept Idea T T driving behavioral change'-".

plastic
waste created by menstrual products

Approximately 26% of the world'’s
population menstruates regularly.
Each day, approximately 800 million
individuals experience menstruation'2.
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The survey results confirmed our hypothesis that
students are open to trying reusable period products,

ﬁ b - but are inhibited by factors such as price and availability. ‘\ ' 0.

maklng more StUden ts To address these challenges, we proposed establishing ® ®

% collaborations with pro/ducers of reusable period 2 Producer: .. '.
products and distributors/organizations with a specific AllMatters ®

Disposable period products can

contain plastics, like polyester h b l d / : :
1,3 . . . focus on students in Trondheim. Our concept was for

or polyethylene™ c oose re usa e p ro UCts. Benefits of reusable period products: these entities to provide students with more qffzrdable or AllMatters
’;_';:/f2?1;“6°L3fcmoﬁzsciiffgtgfsngsrq“tjgep‘r‘fdﬁgg complimentary reusable menstrual products, ultimately AllMatters, a reputable Danish company, is
since it can last up to 10 years'. Over its lifespan it is enhancing accessibility. To execute this plan, we initiated recognized for its commitment to sustainability
ﬁ,s;':;?rtﬁtpongll?_'cquse°'4l°°fthep'°s“cw°'3te°f communication with numerous organizations and and offering environmentally friendly alternatives
A\ ( Ceucable ads can lact b 10 veare companies via email. to conventional menstrual products such as
A single-use pad can consist Caving ambrox. 1300 disposable tampoms in fts tampons and pads. Presently, they offer a range
of up to 90% plastic, with the ifetimer h of menstrual cups and period underwear. For

Period panties can last between 2-6 years'.

Method & Theory

our project, AllMatters has generously provided
coupons offering a 25% discount on all their
products. These coupons aim to alleviate the cost
concerns among students, breaking down the
perception that reusable period products are too
expensive.

its leakproof base layer and its

N
7’ highest concentration found in
absorptive parts' 4.

Distributor:
3 Studentpakken

Tampons contain up
to 6% plastic?, found
in the absorbent part
within the tampon’s
core, and the string"®.

Studentpakken is an organization that distributes free goodie bags to students
across dll of Norway. Their goodie bags are sought after by all students, as they

AliMatters

A el T Gl ¢  The survey also are known for containing both practical and delicious products. Recognizing Did you know>
Typically, packaging survey was created to gather data ., servedasaninfor- the appeal of Studentpakken’s goodie bags to students, we contacted them . - '
materialé are also made about what types of menstrual products mation campaign to distribute AllMatters coupons in the upcoming batch of goodie bags. This LreTmEo sig
rp women use, their awareness and ~ of the different ) : - . B
from plastics'. gs i o ’ i ) types of reusable partnership ensures wider accessibility to the AllIMatters coupons, reaching a WASTE EQUAL To e
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. cr e . . p.ro .UCtS' The survey was primarily traditional period products®.
Within a lifetime, a single menstruating distributed at NTNU campuses as the Some of the women surveyed had .
person uses between 5000 and 15000 pads target focus group was college students. not been aware of these issues 4 Benefit to
and tampons, accumulating an amount However, many tampons and pads, iy, SN s before participating in the survey. Society
of 125 to 150 kg of menstrual waste®. To though to a lesser extent, are regularly .‘ e - ’\ S
. - o . uUs MA
the largest extenF the dls:posed menstrual flushed down the toilet" 4”8, Insufficient . ‘;‘Eé‘; PRODUCTSE & N
. 7 o N . . . .
Pg%ducts ?nd lIJp in Ic:ndﬁlls. It Fqkes 500 to clearing’ and flooding of the sewage v \Q}iSUSTAINABL i Hopetully, the final result of our project is that all actors involved are
8 byeql:zl el PﬂSt'C‘ aden period products system |§0d3 to the release Of these . 77% use C"teqtingbla Helping benefitted. For AllMatters, this initiative serves as a strategic marketing
to break down™~. products® and their microplastics into disposable products ik students move, facilitating their entry into a new market and expanding their

the environment*. This customer base. Studentpakken, in turn, enhances its reputation as a

$$ Project reliable supporter for students through this initiative. As for students,
I promoting Student the availability of more affordable reusable period products promises
AllMatters  products  pgkken economic advantages.

on a regular basis

60% regard
price as important

Survey Results

Ultimately, by reducing the consumption of disposable plastic, society

Data was taken from the results of 133 survey at large stands to gain by contributing to a more sustainable future.

participants and the results concluded
In 2021 single-use pads and tampons were that the major barriers preventing women
detected in ecosystems in every county of from trying and using reusable period
Norway= These productsalsooftenendiup products are cost and the unfamiliarity
In oceans and on beaches'?, being the 5th of the product. In order to reduce the cost
most detected single-use plastic object P - )
on European beaches? . gssocmted Wl.tl.‘l t(ylng.a new product and
increase familiarity with the product, our
group determined that the best way to raise
awareness would be to provide discounted
or free samples of the menstrual cup and/
period panties to students at NTNU.

71% think
accessibility is
important

54% have never
tried period cups

“I have always used tampons
and don’t want to put in the
effort to try new things.”

83% have never
tried period panties

The way forward?

April: Childhood Studies/Education
April’s sales experience and education background played a crucial
role in engaging with individuals, significantly contributing to ex- - Menstruating person

panding survey participation. .
Would You usc... Evaluate effectiveness
. of project
Herman: Physics ) o ) ) o .
Herman has a lot of experience in analytical and statistical methods, ...period panties if they ..menstrual cups if they ...period panties if you ...menstrual cup if you
making him the team’s data analysis expert. were more affordable? were more affordable? got a sample product? got a sample product? Free sample
Find references & - " . " products
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material here: Lea’s background in molecular medicine made her well versed in ol FBREE Probably not  29% g T RS e

research gathering, providing the needed background information to 16%

complete the project.
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24%

Lydia: Architecture
Lydia has worked a lot with different design tools as part of her de- Probably
gree, making her the design expert in the team for both flyer and )
poster.
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Probably
30%
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INTERDISCIPLINARITY

Sustainable future!

Solvei: Industrial Economics and Technology Management

Solvei’'s degree gave her experience in working in interdisciplinary
projects. She contributed to facilitating the progress flow and plan-
ning of the team’s work.

results of the survey in detail can be found in the supplementary material, see QR code.




