Conference Program “New Perspectives on Populist Political Communication”

Monday, 26 January

Tuesday, 27 January

Wednesday, 28 January

09:00 -
10:30

Introduction to COST

Introduction to NCCR

10:30-
11:00

Coffee break

Coffee break

11:00 -
12:30

Panel 2: Populism and Attention
André Haller: Rockets and black
sheeps: Intentional self-
scandalisation as a
communicative instrument of
populist parties

Respondent: Péter Csigd

Ana Stojiljkovic: Celebrities and
election campaigns: Populism
and new forms of attachment
Respondent: Benjamin Kramer

Panel 5: Populism and New
Media in Comparative
Perspective

Lone Nerup Sorensen: How
populists communicate: A
democratic paradox?
Respondent: Franzisca Schmidt

Anders Olof Larsson: The social
media practices of populist
politicians

Respondent: Susana Salgado

12:30-
13:30

Lunch

Lunch

13:30 -
15:00

Welcome address

Panel 3: Populism in Italy

Maria Francesca Murru: Populist
discourses between public and
people: The symbolic mediation
of Movimento 5 Stelle
Respondent: Francisco Seoane
Pérez

Cristina Cremonesi: Populist
attitudes among voters and
populist parties’ success: An
analysis of the Italian case
Respondent: Elena Negrea-
Busuioc

Free afternoon

15:00 -
15:30

Coffee break

Coffee break

15:30-
17:00

Panel 1: Populism and Society
Benjamin Krémer: Populism,
media, and the form of society
Respondent: André Haller

Péter Csigo: Living in the bubble:
Popular media and populist
democracy in the age of reflexive
capitalism

Respondent: Ana Stojiljkovic

Panel 4: Populism on the Iberian

Peninsula

Francisco Seoane Pérez: A voice
for the indignados: Podemos and
the siege of the mainstream
political class in Spain
Respondent: Maria Francesca
Murru

Susana Salgado: Populism or

policy? A comparative analysis of

Portuguese and Spanish political
parties’ websites
Respondent: Anders Olof Larsson

19:00 -
21:00

Opening reception




Thursday, 29 January

Friday, 30 January

09:00 -
10:30

Panel 6: Populism and European
Elections

Elena Negrea-Busuioc: Making a
right turn: An analysis of populist
discourse during the 2014 EP
elections

Respondent: Adriana Stefdnel

Franzisca Schmidt: Populist
communication in the context of
the European Parliament
Elections 2014

Respondent: Lone Nerup
Sorensen

Panel 9: Effects of Populism
Michael Hameleers: The
mechanisms and effects of
responsibility attribution as a
populist communication strategy
Respondent: Roy Kemmers

Linda Bos: The impact of media
coverage on right-wing populist
parties: The role of

issue ownership

Respondent: Cristina Cremonesi

10:30-
11:00

Coffee break

Coffee break

11:00 -
12:30

Panel 7: Populism, Participation,
and Discourse

Kristoffer Holt: Media criticism@
metapedia.org. Populism,
metapolitics and online
participation

Respondent: Aleksandra Galus

Adriana Stefdnel: Measuring
populist discourses in the 2014
Romanian presidential election
campaign

Respondent: Linda Bos

Closing discussion

12:30-
13:30

Lunch

13:30-
15:00

Panel 8: Populism and Media
Use

Roy Kemmers: ‘It’s just no fun to
watch television anymore!” On
becoming politically discontented
and the subsequent re-evaluation
of mainstream media content
Respondent: Michael Hameleers

Aleksandra Galus: New opinion
leaders and their role in
spreading populism on the
example of comments on the
most popular polish media fan
pages on Facebook
Respondent: Kristoffer Holt

15:00 -
15:30

Coffee break

15:30-
17:00

Think tank discussion

19:00 -
21:00

Workshop dinner




